Template for retailer email or letter
Subject line for the email option: Supporting your customers who are blind or have low vision
Body text: Dear (Company Name/Product Design Team), 
Dear (Store Manager/Customer Service Team),
I am a customer who is blind or has low vision, and I often run into challenges when shopping for home appliances. Some products are hard or even unsafe to use because they rely on touchscreens, buttons that aren’t labeled clearly, or manuals not in formats that people who are blind or have low vision can read.
Many manuals are available online, but most are full of pictures, graphics, or symbols instead of clear text instructions. Without proper text descriptions, they’re really hard to use independently. And many appliances have buttons labeled only with symbols, so instructions like “press the Start button” aren’t very helpful unless there’s an accessible explanation.
(Insert here your personal experiences, including interactions with store staff, products that were difficult to use, or successful in-store assistance).
I’m reaching out to ask if (Store Name) could help customers like me shop more easily by letting us find and try appliances that are accessible before we buy them. Some ways this could work would be:
Through clear signage and conversations with customers, your staff can highlight appliances that have tactile buttons, audio feedback, or high-contrast controls. Offering staff training on assisting customers who are blind or have low vision would also help, as would providing in-store demonstrations or opportunities to test companion apps, since it’s usually hard to know in advance if an app will actually work for someone blind or low vision.
Even small changes like these can make a big difference for confidence, independence, and safety when choosing appliances. Accessible products don’t just help people who are blind or have low vision. They make life easier for everyone.
Manufacturers are also being encouraged to build accessibility into appliances from the start through a campaign run by Vision Australia, rather than leaving it as a feature on only some models. Retailers like you play a key role in helping customers find these products and in advocating for inclusive design.
Thank you for taking the time to read this. I would really appreciate any steps your store can take to make shopping for appliances more accessible for people like me.
Kind regards,
(Your Name and contact information).
