Template for manufacturer email or letter
Subject line for the email option: Time to design appliances that everyone can use
Body text: Dear (Company Name/Product Design Team), 
I’m someone who is (select blind/low vision), and I often run into challenges using everyday home appliances. Many modern products rely on touchscreens, visual displays, or controls that aren’t clearly labeled, which makes simple tasks like cooking, washing clothes, or heating food more difficult than they need to be. 
 
Too often, accessibility is treated as an extra feature or added to only a few models. That means people like me either have to find workarounds, ask someone else for help, or avoid certain products altogether. 
 
(Insert here your personal experiences, including interactions with store staff and family members, and products that were difficult to use). 
 
I’m asking your team at (Business Name) to think about accessibility from the start when designing appliances. Small features like a sticker highlighting accessibility added onto a product box, tactile buttons, clear labels, audio feedback, and manuals in formats that people who are blind or have low vision can read make a huge difference. While many manuals are downloadable online, most are full of pictures, graphics, or symbols instead of clear text instructions. Without proper descriptions, they’re really hard to use independently. And many appliances have buttons labeled only with symbols, so instructions like “press the Start button” aren’t helpful unless there’s an accessible explanation. 
 
I’d also like to ask that you provide more information about any companion apps that come with your appliances. It’s hard to know whether an app will let someone who is blind or has low vision use the appliance on their own. When manufacturers have been contacted in the past, it’s been difficult to get clear answers about what an app can and can’t do. Providing this information upfront would make it much easier for customers to decide if a product will meet their needs. 
 
Designing accessibility into products from the start keeps them more affordable and scalable. Inclusive features can be included across all models rather than added later as a ‘special’ option. Accessible design doesn’t just help people with permanent disabilities. It also benefits older adults, people with temporary injuries, parents juggling busy households, and anyone facing situational challenges, like losing their glasses.
 
Vision Australia is running a campaign encouraging manufacturers to embed accessibility from the start, rather than offering it only on a small number of products at a higher cost. I hope (Business Name) will be part of that change and make accessibility a core part of every appliance you create. 
 
Accessibility shouldn’t be a specialty feature. It should be standard. 
 
Thank you for taking the time to read this. I hope you’ll consider making accessibility a key part of your products. 
 
Kind regards, 
 
(Your Name and contact information).



